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£1.6m project delivered over 2022-2023 in partnership with Highlife Highland and the Highland Council, 
with support from HIE and NatureScot

Multi-channel international marketing campaign showcasing the natural and cultural heritage and the 
Spirit of the Highlands and Islands, including the Outer Hebrides. 

Aim to extend the visitor season and encourage sustainable and off-the-beaten-track travel, driving 
visits and economic benefits to those places where tourism can help stimulate rural economic growth. 

Over 8m video views (Mingulay and North Uist 
included in Spring and autumn video)

Spirit website (dedicated content promoting the islands

£500k paid media (UK, DE, NL) generated 64m impressions

High Profile partnerships with The Guardian and Die Zeit. 

https://f.io/TAV3suaI
https://www.youtube.com/watch?v=sEtzrwLjAzw
https://discoverhighlandsandislands.scot/en/campaign/uncover
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https://youtu.be/4-KBypQ2PPc

-
-
-

https://www.expedia.co.uk/lp/b/ms-b-dmo-exp-uk-visitscotland-2023?langid=2057&cache=false
https://www.expedia.com/lp/b/ms-b-dmo-exp-us-scotland-2022?siteid=1&langId=1033&cache=false&preview=true
https://www.expedia.com/lp/b/ms-b-dmo-exp-us-scotland-2022?siteid=1&langId=1033&cache=false&preview=true
https://youtu.be/4-KBypQ2PPc


These posted have collectively:



(Above) For publication Frankfurter Rundschau
(Germany), from last autumn, on the back of a press 
trip we supported for journalist Nicola Förg to Uist (Above) Another great inclusion for Uist came on 

the back of our Islands comms bundle which was 
picked up by travel magazine Reisen Exclusiv in 
Germany.

For France, earlier this year, 
nature travel magazine Terre 
Sauvage published a feature 
on St Kilda (below).

OTHER ACTIVITY:
(US) We worked with journalist Graeme 
Green who is writing a feature for Adventure 
Cyclist following his trip with Wilderness 
Scotland to complete The Hebridean Way in 
September 2023. Coverage is due out in 
Spring 2024, and we have supported with 
wider destination information, logistics, 
contacts and local stories to add to the 
feature.

(UK) We worked with Sykes Holiday Cottages 
on a press trip for writer called Erin 
McDermott from the Herald newspaper in 
Scotland. Erin stayed on Uist and explored 
various parts of the region.  The coverage is 
due by the end of 2023.

(Above) AFAR in the US included The Outer 

Hebrides in a round-up of 13 of the Most 

Remote Places on Earth that are Worth the 

Journey in September 2023. AFAR is one of 

our top priority publications.

(Above and right) On the 
back of media relations and 
pitching of comms on 
beaches in Scotland in the 
UK, the Mailonline featured 
Traigh Mheilein beach in 
Harris in its list of the top 
beaches in the UK.

(Above) In China, the Outer Hebrides was featured on 
a picture-led article showcasing the stunning landscape 
in Scotland on Baijiahao.baidu.com in July 2023. 

(Above) In Australia, St Kilda was featured in 
publications the Sunday Telegraph and 
Courier Mail in August 2023.
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https://www.visitscotland.org/supporting-your-business/marketing/opportunities/calendar


Direct route to market Indirect route to market Cruise Routes to Market

Where a customer books with your 
business in person:
• by phone, email or direct message
•through website's online booking 
engine

Where a customer uses a third party to 
research and book their travel. This could 
be:
•an OTA
•a travel agent or advisor
•a traditional tour operator

Commission paid to third party

Where the excursion company 
books you on behalf of their 
cruise passengers

- Excursions Ltd
- Intercruises
- Communications & Destinations
- European Cruise Services

Lewis and Harris Route to Market 
- Cruise Forum

https://www.hie.co.uk/media/nqpor210/route-to-market_aug23.pdf
https://www.hie.co.uk/media/nqpor210/route-to-market_aug23.pdf
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Information



mailto:Victoria.Harvey@visitscotland.com
mailto:Stornoway@visitscotland.com
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